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The Synopsis 


(Not For Publication) 


Barney Lincoln (WARREN BEATTY), a good-looking, well- 
tailored and wealthy young American, meets a fetching young 
dress designer, Angel McGinnis (SUSANNAH YORK) in London. 
They part after one exciting date. Barney is off on a business trip 
to Geneva. In the Swiss city, he breaks into the Kaleidoscope card 
factory and etches secret marks on the printing plates which are 
used to print the famous Kaleidoscope playing cards used in ail 
European gambling casinos. Later, he turns up at the Monte Carlo 
casino to play chemin de fer, a high-stakes card game. Angel 
happens to be there, too. Barney, who can now read the backs of 
the cards, wins a potful of money. After watching him play, Angel 


puts in a call to London and follows Barney to an Italian casino. 


As Barney continues to win at chemin de fer, Angel meets Manny 
(CLIVE REVILL). Manny is the recipient of her long-distance calls. 
He carefully observes Barney's playing. When Barney returns to 
London, he learns that Manny is Inspector Immanuel McGinnis of 
Scotland Yard. He is also Angel's father. 


Manny now divulges his interest in Barney. He’ wants to use him 
to collar Harry Dominion (ERIC PORTER), one of the world's 
narcotics kings and owner of a London gambling club called "The 
Dominion," who is currently in debt and vulnerable to financial 
pressure. 


When Barney refuses the assignment, Manny coolly reveals that 
he knows all about Barney's skill at cards, including his busy night at 
the Kaleidoscope card factory. The essence of Manny's scheme is 
that Barney is to play poker with Dominion and wipe him out. Barney 
has to acquiesce. He forgives Angel in a touching reunion scene, 
and she accompanies him when he takes on the redoubtable 
Dominion at poker. 


Dominion finds that Angel is in the house and invites her into 
the private card room to watch the play. The game continues until 
the final hand, when it's Barney against Dominion and the stakes 
are truly enormous, almost a million dollars American. Barney wins 
the rich pot. 


The shattered Dominion leaves for his country estate, taking 
Angel with him and leaving word for Barney to follow for a "party." 
Dominion's Rolls-Royce speeds through a long dark tunnel which 
is the approach to his estate. Barney enters the tunnel just before 


the huge iron gate at the entrance slams shut. 


In the enormous house, things soon come to a climax. Dominion 
slugs Barney after forcing him to return all the money he won. 
Angel and Barney try to escape under gunfire from Dominion's 
men. They start running down the tunnel, pursued by Dominion and 
his chauffeur in the Rolls. Just as they are trapped by the iron gate 


and about to be run down, the chauffeur is shot between the eyes. 


Manny and other Scotland Yard men swarm around and put 


Dominion under arrest. 


Barney and Angel are in a little rowboat on the Thames. When 
Angel asks where they're going, Barney replies, "London, Boston, 
Kansas City, Cuernavaca, New York, Salamanca, Tangier and all 
the Thousand Islands... " 


Running Time: 103 Minutes 
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FASHIONS OPEN AVENUES 


VOGUE, MOVE OVER: 
WB’s ‘Kaleidoscope’ Pub Pafte 
Also Project Mod Femme Fashions 


The trade screening of Warner Bros.’ “Kaleidoscope” at the Academy 
of Motion Picture Arts & Sciences Theatre last night was preceded by a 
kaleidoscopic, rock and roll fashion show of the clothes worn in the film 
by topliner Susannah York and other femmes. It marked the first time 
such a show was given at a trade preview. 

Given the name “Kaleidoscopic Look” by emcee Paul Young, senior 
vice prexy of Puritan Fashion Corp. and prexy of Paraphernalia Bou- 
tiques, the fashions began at floor length and ended, 30 styles later, at a 
point difficult to determine as to whether it was above or below the 
middle of the thigh. 

The eight young models pranced and danced out on the runway to 
“jump” music and to some initial enthusiasm by the audience, which 
soon just settled back and watched the young fillies play. 

The “mod” clothes were designed by the Carnaby Street designers 
Marion Foale and Sally Tuffin. Given the most applause were a hot 
pink, yellow-and-green number and a black-and-white horizontal-striped, 
sequinned-effect dress with high roll collar. The colors all were bright 
and bold and seemed particularly suited as party and sport dresses for 
teens and sub-teens. 

They will be on apisy at the Paraphernalia Boutiques, one of which 
will open in Beverly Hills in October at just about the same time that 
“Kaleidoscope” will premiere here. It will give prospective customers a 

hance to see what they’d look like in public. 


The fashions created for ‘KALEIDO- 
SCOPE’ are one of the biggest selling- 
points for a picture in years. Publica- 
tions—from trade paper to magazines 
for women, as shown on these pages— 
consider the fashions TOP NEWS. 
Moreover, any womens page editor, 
and most in stores, know about the 
kicky, swingy, eye-arresting “mod” 
clothes which are the rage. The pres- 
ence of these modes in KALEIDO- 
SCOPE creates a rare opportunity for 
some unusual tie-ups, promotions and 
exploitations—to which you can add 
your own, based on your situation. 
Warner's urges you to get aboard this 
fashion bandwagon and head for a top 


engagement. 
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GIGANTIC STORE PROMOTION F 
LAUNCHED ACROSS TH 


The big Paraphernalia-Warner Bros. tie-up around ‘KALEIDOSCOPE’ and the Foale & 
Tuffin creations was kicked off with an exciting fashion show in Hollywood. Column- 
ists, radio-teevee people, fashion writers, womens’ page editors and many exhibitors 
were invited to see for themselves how the swingin’ ‘KALEIDOSCOPE’ designs look 
when worn by members of the younger set. These Hollywood teen-agers walked down 
a fashion-show type of runway—and the effect was powerful. Exhibitors can adapt the 
idea to local situations by staging a similar fashion show in theatres or on the premises 
of dealers who handle Paraphernalia product. 


Mr. Showman: Artist's sketch of the front side of the Para- 
Send For This phernalia hangtag attached to 10,000 kicky 
: garments and displayed in hundreds of 
FREE List stores. The hangtag is printed in two colors, 
delivers a special kind of sell to the special 

f 
Of Youthquake woman who buys fashions by Paraphernalia. 


Retail Outlets 


The retailers who sell the Para- 
phernalia fashions are among 
the most enterprising in the coun- 
try. You'll do yourself a lot of 
good by contacting the one in 
your community and working 
with them closely in regard to 
contact with editors, display of 
the Paraphernalia dealer-aids, a 
fashion show of the Youthquake 
line and in many other ways. To 
find out who... where... what 
... send for the FREE list of Para- 
phernalia’s Youthquake dealers 
which is NOW AVAILABLE. Re- 
quest immediately from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


PAGE 4 


OR ‘KALEIDOSCOPE’ CLOTHES 
EF COUNTRY BY PARAPHERNALIA 


Paraphernalia, maker and distributor of the striking 
Foale & Tuffin designs featured in'KALEIDOSCOPE’, 
has launched a gigantic promotion that plugs the clothes 
—and the film—in hundreds of stores across the country 
and is bound to reach thousands of moviegoers. Here 
are the details: 


The 'KALEIDOSCOPE' fashions are being marketed to coincide with 
the dates when the picture is played 

10,000 arresting hangtags are attached to the 'KALEIDOSCOPE' 
garments; the hangtag credits the picture and the stars, thus creating 
positive identification for both among the stylish women who buy 
Paraphernalia clothes 

Countercards and other visual aids are available to support the tie-up 
The Foale & Fuffin modes are being directly merchandised by Para- 
phernalia in the 15 smart boutiques the firm runs in major urban centers 
The same fashions, put out under the label of Youthquake, a subsidiary 
of Paraphernalia, are carried in some 500 retail outlets nationally; these 
garments are also hangtagged for 'KALEIDOSCOPE' 

Paraphernalia is supplying press kits on the tie-up to its retailers, and has 
itself serviced leading fashion editors on newspapers everywhere; among 
other things, the kits contain sketches of the fashions and photos of 
Susannah York wearing the clothes 

Retailers are being alerted by Paraphernalia regarding playdate in each 
‘KALEIDOSCOPE ' situation, with request to cooperate with local 
theatre manager 


This is a major promotion from which every 'K ALEIDO- 
SCOPE’ showman can profit. What you have to do is 
familiarize yourself with the Paraphernalia materials 
shown on these pages, send for the list of retailers being 
offered to you, notify local editors that you'll be playing 
that picture with those Foale & Tuffin designs, cooperate 
with the Paraphernalia dealers. It's a great tie-up—so 
make the most of it. 
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Reverse side of the Parapher- 
nalia hangtag is highlighted 
by a stunning kaleidoscope art 
motif which carries out the 
tie-up idea. 
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Two of the handsome fashion sketches 
in Paraphernalia's press kit. The kit is 
supplied to editors directly, and to 
Youthquake dealers for local planting 
through their own resources. Photos 
of Susannah York wearing clothes like 
these are also included in the kit. 
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‘DREAM’ ‘HAPPENING FURNISHES MODEL 
FOR UNUSUAL ‘KALEIDOSCOPE’ BALLYHOO 


With a respectful how to RKO Theatres, New York, Warner Bros. 
borrows a great idea for your showing of KALEIDOSCOPE’. RKO 
staged "A HAPPENING” for its three-house opening of "An 
American Dream”. You can utilize the same stunt for KALE/DO- 
SCOPE’. What is "A Happening?” In effect, it’s a coloring con- 
test on a wall. The public is invited to draw—in paint, crayon, 
pencil or whatever—its own conception of something ... in your 
case the word KALEIDOSCOPE. The drawings are made on card- 
hoard, or paper, hung on the wall of the theatre or just spread 


out on the pavement. Onlookers are in- 
vited to watch — and participate. Prizes 
are offered for the best drawings. RKO 
also used models to increase the excite- 
ment and to act as ‘puller-inners.” The 
“Happening” was kicked off with a news 
release. Result? There was coverage by 
NBC-TV News, Associated Press and sev- 
eral papers. YOU CAN DO THE SAME 
FOR ‘KALEIDOSCOPE. Buy some paints, 
crayons and so on. Put up cardboard on the 
outside walls of your house. Plug the ‘Hap- 
paning’ via the release on this page . . . 
and on deejay shows, through store tie-ins 
and so forth. Issue invitations to art clubs, 
youth groups, senior citizen groups and the 
like. Hire a model. Offer prizes. Let the 
public have fun. You'll be surprised at what 
you see—and what happens at the box- 
office. The photos on this page prove it. 
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What's A ‘Kaleidoscope’? 
Theatre Offers Prizes 
For Best Interpretation 


There’ll be A Happening on (name of 


street) at (day, date and time)—and any- 
one with a desire to express himself in 
paint, crayon or any kind of color on the 
subject of “Kaleidoscope” is welcome to 
take part. 

“Kaleidoscope” is a Warner Bros. sus- 
pense-comedy starring Warren Beatty and 
Susannah York. The film opens on ..... 
At the. oct e Theatre—which is playing 
host for the “Kaleidoscope” Happening. 

hie se sic ss Theatre will make avyail- 
able space to anyone who wants to draw 
or paint his or her conception of a 
“Kaleidoscope.” Prizes of $..... Cepia eases 
and $55 3% are offered by the....... 
Theatre for the best ‘“‘Kaleidoscope” con- 
ceptions, with ...... pairs of passes to 


Scenes, above and below, at the 
the runners-up. Everyone will be weleome 


"American Dream" Happening 
held in New York by RKO Theatres. 
Crowds loved it, news-media found 
it good for coverage. Exhibitors 
can duplicate the stunt for ‘KALEI- 
DOSCOPE' playdates. 


and it is not necessary to be a professional 
artist to take part. According to the theatre 
management, all that is necessary is to 
want to have fun, be creative and win 
money, perhaps, 


THIS 


WALL-Bo0aRD 
1S FOR You! 
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OF 
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York Fashion Photos 
Make A Special Sell 


Special photos of the exciting youth-oriented fashions from Britain which beautiful 
Susannah York wears in 'KALEIDOSCOPE' are available to you in a set of seven stills 
from N.S.S. These clothes are the hottest thing going among the young set—which 
is the natural audience for ‘KALEIDOSCOPE’. Shown here are three of the fashion 
photos. Use them to develop top tie-ins. Contact local department stores, yard goods 
stores and specialty shops for boxoffice-building window-displays. For extra off-the- 
theatre page breaks in local newspapers, show the photos to the fashion or Womens’ 
Page editor. Order the entire set or individual photos at standard N.S.S. rates. Ask 
for 'KALEIDOSCOPE' FASHION PHOTOS. 


Top Fashion Team 
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Sally Tuffin, left and Marion Foale, 28 and 27 years old respectively, 
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England’s most successful creators of up-to-the-minute “‘mod” 
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fashions, are currently achieving international fame as their designs 
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debut in a major motion picture. Sally and Marion, who run their 


5 


own boutique in London’s center of “mod” fashion, Carnaby Street, 


Sy 
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created 10 outfits which are worn by Susannah York in Warner Bros.’ 
at the Theatre. 
The exciting creations include “thigh-high” mini-skirts, trouser suits, 


“Kaleidoscope.” The film opens on 
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evening dresses and short cocktail ensembles, 


Young Designers ‘Mod’ Fashions 
Debut In Major Motion Picture 


The tremendously successful 
young British designing team of 
Sally Tuffin and Marion Foale 
has made a big impact on the 
American scene. Tuffin and Foale 
have toured the United States on 
behalf of their exciting designs. 
Their creations are in the main- 
stream of current fashion for 
youth, 


The girls, both in their twen- 
ties, are brilliant products of 
England’s famed Fashion School 
of the Royal College of Art. They 
have come a long way since the 
days when they left their samples 
with London shops and waited for 
the orders to come in. Now, their 
work is in great demand on two 
continents. 

Their fashions range from soft 
jerseys to crisp corduroys, Some 
especially stunning outfits were 
designed to be worn by beautiful 
Susannah York in Warner Bros.’ 
suspense - comedy, ‘“‘Kaleido- 
scope.” The first is a long, white 
wool British greatcoat which is 
paired with a ripe red_ satin- 
backed crepe gown with bias cut 
sweeping hemline and a mini- 


strapped neckline. Another is 


a light blue melton coat which 
features a new “stair-stepped” 
collar, and a straight, short cut. 

Tabbed pockets and necklines, 
Western-inspired pants-suits, and 
topstitching are Tuffin and Foale 
trademarks, too. Hemlines are 
still very short, and sleeves take 
the long way down. 

The way Tuffin and Foale cre- 
ate their styles is unique. They 
design independently, show their 
drawings to each other, and then 
select those they like best. The 
sketches are then made into gar- 
ments and both girls offer their 
opinions on how the dresses can 
be improved. 

Both Miss Tuffin and Miss 
Foale feel that there is an es- 
pecially great demand for young 
designers today. “Clothes for girls 
between 16 and 30 used to look 
too much like the Paris copies,” 
they maintain, “There was a defi- 
nite need for clothing with which 
the young could identify and 
which came in the popular price 
range.” It is this type of con- 
temporary wardrobe that Tuffin 


and Foale provide. 
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STEREO 
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Your Warner Bros. Record Distributor is wait- 
ing for your call. Please consult this list for the 
Distributor nearest you. 


TO: Order Service Department 
WARNER BROS. RECORDS 

4000 Warner Blvd. 

Burbank, California 


Please send me a copy (copies) of the Original Soundtrack Album 
to ‘‘Kaleidoscope”’ (1663) for my promotional use. 
My payment accompanies this order. 


copy at $1.50. 


_________ box of ten copies: $15.00. i 


ADDRESS 


ATLANTA, GEORGIA 

GODWIN DISTRIBUTING CO. 

(404) 876-5719/Doyal McCollum 

BOSTON, MASS. 

MUSIC SUPPLIERS, INC. 

(617) 254-1780/Frank Falanga 

CHARLOTTE, N.C. 

ARNOLD RECORD DISTRIBUTING CO. 

(704) EX-9-9741/Joe Sadd 

CHICAGO. ILLINOIS 

M.S. DISTRIBUTING CO. 

(312) WE-9-7571/Bill Casady 

CINCINNATI, OHIO 

A &1 RECORD DISTRIBUTING CO. 

(513) CH-1-7644/Tom Amann 

CLEVELAND, OHIO 

CLEVE-DISC DISTRIBUTORS 

(216) 391-1320/Carl Maduri 

DALLAS, TEXAS 

B&K DISTRIBUTING CO. 

(214) ME-7-1920/Norris Green; Tom Sims 

DENVER, COLORADO 

DENVER RECORD DISTRIBUTORS 

(303) FL-5-1638/Ab Adkins 

DES MOINES, IOWA 

MID-AMERICA DISTRIBUTING CO. 

(515) AT-8-0182/Jack Mishler 

DETROIT, MICHIGAN 

ARC DISTRIBUTING CO. 

(313) 272-4872/Don Schmitzerle 

GREAT FALLS, MONTANA 

MUSIC SERVICE COMPANY 

(406) 761-2420/Dudley James 

HARTFORD, CONN. 

ASSOCIATED RECORD DISTRIBUTORS 

(203) 289-7431 / Robert Greenberg 

HONOLULU, HAWAII 

ERIC OF HAWAII 

(808) 511-657/Emil Sabate 

HOUSTON, TEXAS 

UNITED RECORD DISTRIBUTING 

(713) CA-8-8151/Norris Green 

INDIANAPOLIS, IND. 

JOHN ROBERT COMPANY 

(317) ME-7-4312 

LOS ANGELES, CALIF 

HART DISTRIBUTORS, INC. 

(213) RI-8-2281/Mike Shepherd 

MADISON, WISCONSIN (MILWAUKEE) 

TELL MUSIC DISTRIBUTORS, INC. 

(608) 257-4667 /Joe Liptak (Milwaukee) 
Roger McDowell (Madison) 

MEMPHIS, TENNESSEE 

RECORD SALES CORPORATION 

(901) 526-7361 

MIAMI, FLORIDA 

TONE DISTRIBUTORS, INC. 

(305) TU-7-7546/ Milt Oshins 

MINNEAPOLIS, MINN. 

HEILICHER BROS., INC, 

(612) 544-4201 /Dan Desmond 

NEWARK, NEW JERSEY 

LAREDY RECORD DISTRIBUTING CORP 

(201) MA-3-5984/ Marvin Deane 

NEW ORLEANS, LA. 

ALL SOUTH DISTRIBUTING CORP 

(505) JA-5-6124/Stan Chaisson 

NEW YORK, NEW YORK 

ALPHA DISTRIBUTING CORP 

(212) Ci-5-7933/ Carl Deane 

PHILADELPHIA, PA. 

DAVID ROSEN, INC. 

(215) CE-2-2900/Ronnie Singer 

PITTSBURGH, PA. 

STANDARD DISTRIBUTING CO. 

(412) 391-3973 /Jack Hakim 

SAN FRANCISCO, CALIF. 

MELODY SALES COMPANY 

(415) 621-8740/Walt Calloway 

SEATTLE, WASHINGTON 

STANLEY DISTRIBUTING CO. 

(206) MU-2-7188/Danny Rosencrantz 

ST. LOUIS, MISSOURI 


COMMERCIAL MUSIC COMPANY 
(304) JE-5-1515/Mike Gratz 


WASHINGTON, D.C. 


SCHWARTZ BROS., INC. 
(202) LA-6-4500/Ed Kalicka 
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STAR INTERVIEW DISC .... 


Open-end radio interviews with both the exciting stars of ‘KALEIDOSCOPE’ are 
available to you FREE on a single disc. Deejays can help you build bigger boxoffice 
interest through these audience-directed materials—so see that they get them by 
supplying the Beatty-York interviews to local radio stations. Good use of the disc will 
add much power to your campaign. Order the FREE Beatty-York radio interview disc 
today from: 

Mr. Felix Greenfield 

Director, Radio Programming 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
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TELEVISION SPOTS.... 


Comedy, romance and adventure 
—— these are the ingredients of 
the very effective television spots 
available from Warner Bros. The 
spots come in COLOR and in black- 
and-white, too. Either way they’re 
a boxoffice asset. Start work on a 
video campaign for ‘KALEIDO- 
SCOPE’ by ordering the FREE tele- 
vision spots. Request from: 
Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 


THEATRE TRAILERS... . 


RADIO SPOTS.... 


The smart and funny dialogue, 
and the comic suspense situations 
of ‘KALEIDOSCOPE’, form the 
basis of the crackling radio spots 
for this film. The rest is first-rate 
sell copy that’s sure to bring ‘em 
in when you open. You'll want to 
have a radio campaign for 


‘KALEIDOSCOPE’. The way to 
begin one is to send for the FREE 
radio spots on a single ET disc. 
Request today from: 


B. G. Charles, Inc. 
580 Fifth Avenue 
New York, N. Y. 
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The new comedy team of Warren 
Beatty and Susannah York gets a 
beautiful sendoff in the two trail- 
ers for “KALEIDOSCOPE”. Your 
patrons will like the sample in the 
trailers—and they're sure to want 
to see the rest. Get them interested 
early by screening the ‘KALEODI- 
SCOPE’ trailers early. There’s a 
production trailer and a teaser, 
and both are in COLOR. Order 
right away from your Warner 
Bros. Branch Office. 


AND A SPECIAL ITEM.... 


Showmen who played “Sex and The Single Girl” and “A Fine Madness” remember the 
bright, ticket-selling television spots for those two films. The spots were made by Pablo 
Ferro, one of America’s most exciting specialists in the field. Warner Bros. is pleased 
to offer ‘KALEIDOSCOPE’ exhibitors a special one-minute video spot prepared by 
the same man. Ferro’s special item is available in COLOR and it’s FREE. The special 
spot deserves a special place in your teevee campaign for ‘KALEIDOSCOPE’. Give 
it that place. Request the special spot from: 


The zingy musical score of ‘KAL- 
EIDOSCOPE’ provides background 
for a quick-sell line of copy in 
the lobby record Warner's offers 
‘KALEIDOSCOPE’ exhibitors. You 
can pick up a lot of extras for your 
engagement by using this item in 
your lobby. It’s FREE on request to: 
Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


OU 


Campaign Plan Manager 
Warner Bros. Pictures 


666 Fifth Avenue 
New York 19,N. Y. 


‘KALEIDOSCOPE’ HERALD 
PLUGS BIG EXCITEMENT 


. SUBS Sige tious er 
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The hard-hitting ‘KALEIDOSCOPE’ herald conveys all of the 
film’s suspense and excitement, and also shows some of the 


high-style fashions worn by beautiful Susannah York. These 
glamorous outfits are the hottest things among today’s youth. 


And young people are a natural audience for ‘KALEIDO- 
SCOPE. The big herald for this picture is a two-color, red on 
white, top-quality showmanship item. Order yours today from: 


Eastern Office 1 5 Western Office 
Universal Printing Company, Inc. $ Universal Printing Company, Inc. 
P. O. Box No. 1967 per thousand, 288 Turk Street 
Springfield, Mass. al " San Francisco, Cal. 
(413) RE 2-9182 extra (415) 779-1661 


ORDER BLANK 


For FREE ORDER BLANK ORDER BLANK 
recites itis For FREE For FREE 

‘KALEIDOSCOPE’ ‘KALEIDOSCOPE' 
Campaign Plan Manager 
Warner Bros. Pictures STAR INTERVIEWS RADIO SPOTS 
666 Fifth Avenue 
New York 19, N. Y. Mr. Felix Greenfield B. G. Charles, Inc. 
Please send me the following FREE accessories described in the Director, Radio Programming 580 Filth Avenue 


‘KALEIDOSCOPE’ pressbook: 
oe Four-Color, Seven-Piece Mobile (P. 14 & 15) 
ba ene List of Paraphernalia-Youthquake Dealers (P. 4) 


Warner Bros. Pictures New York, N. Y. 
666 Fifth Avenue 


ach envio, Color Television Spots (P. 10) New York 19, N. Y. Please send me ........ sets of the FREE 
htes Black-and-White Television Spots (P. 10) radio spots described on Page 10 of the 
tretrewenees Special Color Television Spot (P. 10) Please send me .......... discs with the ' k 
See, Lobby Record (P. 10) KALEIDOSCOPE’ pressbook. 
S ie Publicity Mat No. | (P. 18} Warren Beatty-Susannah York open- 
hee ("Mod Fashions) Ae end radio interviews described on 
nr Special Publicity Mat No. 2 (P. 18) Page 10 of the ‘KALEIDOSCOPE’ armies 2. cg-in ne Gp isin nae 
(Youth On The Go) pressbook. 
Sashes: Special Publicity Mat No. 3 (P. 19) 
, (Screen Team) ANNE Hoss is asset ene earns Theatre scenes tense seereeeetnsere 
Shae: ie Special Publicity Mat No. 4 (P. 19) 
(The Story In Pictures) i toh ba (gape aed ee Cem ents le Me REN RRA dllees: 
PR MSS ee ies it isois tee His atest es 
7 2 Sema eos Ne ae er OU oe tg ee 
NAY secon sa vias sve Lents GRR AEE ees 
BEBO Ate ri estes etn ac oe neeesxvavess Playdate sees teeecesetsteetses 
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POPULAR LIBRARY BACKS PLAYDATES 
WITH BIG ‘KALEIDOSCOPE’ PROMOTION 


Popular Library, publisher of paperbacks, joins 
the campaign for KALEIDOSCOPE’ with a big 
edition and supporting promotional materials 
in color. The book cover, shown here, is a sure 
eye-catcher. Popular Library's rack card and 

window streamer, also illustrated, can do a big 

job in helping you promote the picture. Your job ct oF CARD 
is to contact the local Popular Library distri- 
butor and make certain he has received—and 
is using—the promo aids available. Taken to- 
gether, the book and the materials can sell 
more tickets for you. 


READ THE BOOK/ SEE THE MOVIE | 


ARE 
IN SUSPENSE 


@ APOPULAR LIBRARY BOOK 
A WARNER BROS. PICTURE 


by Michael Avallone 


A dazzling novei of 
suspense—a smash-hit 
Warner Bros. film 
starring Warren Beatty: 
A jet-set adventurer, 
aluscious lawbreaker 
‘and Europe's king of 
crime match their wits— 

and their lives—in the { 

world’s deadliest game i 


READ THE BOOK /SEE THE MOVIE 


The promotional aids from Popular 
Library seen on this page are FREE 
—and the window streamer has room 

for theatre imprint. Put the materials 


to work for you today — give your EXPERIENCE 
campaign a boost. For further details N CIGDENCL 
(a) 


about this 'KALEIDOSCOPE' tie-up, 
get in touch with; 
Popular Library A POPULAR LIBRARY BOOK 
355 Lexington Avenue A WARNER BROS PICTURE 


Naw Yorki7. NY. RE ms 


BIG N.S.S. STANDEE AND TITLE DISPLAY 
ADD APPEAL TO ‘KALEIDOSCOPE’ DATES 


Irving Wechsler 
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Add extra oomph to your campaign with a full color 
De Luxe Hi-Rise Standee from National Screen 
Service. This powerful showmanship assist is a pure 
attention-getter. It is a big, big buy at a small $9.95 
plus a once-only charge of $1.50 for the re-usable 
hi-rise extension pole to hold the standee. Without 
the pole, standee can be hung on a wall. Put a 
‘KALEIDOSCOPE’ Hi-Rise Standee in your cam- 
paign now. Order today from your N.S.S. Exchange. 


For ‘KALEIDOSCOPE’ engagements National 
Screen Service offers another powerful showmanship 
item. It's a 24 x 82 TITLE DISPLAY in brilliant 
DA-GLO. This attractive full-color accessory will add 
an extra boxoffice push to your ‘KALEIDOSCOPE’ 
campaign. The DA-GLO TITLE DISPLAY is a stan- 
dard size accessory. Order this rental item now on 
your regular N.S.S. Booking Sheet. Contact local 
N.S.S. Exchange Manager for rates. 


RADIO PRIZE TO MANAGERS 


FOR BEST CLOTHES PROMO 


Every showman playing ‘KALEIDOSCOPE’ appreci- 
ates the exciting campaign opportunities in the 
‘KALEIDOSCOPE’ fashions and the national tie-up 
with Paraphernalia described in this pressbook. 
WARNER BROS. ADDS AN EXTRA TO THE 
GREAT POTENTIAL by offering exhibitors a 
chance to WIN A SENSATIONAL GLOBETRAV- 
ELER PORTABLE RADIO. The set is transistor- 
ized, has short-wave and all the other bands, and 
is one of the best on the market. Look at the photo 
of the Globetraveler on this page. YOU CAN WIN 
IT FOR THE BEST CAMPAIGN BUILT AROUND 
THE ‘KALEIDOSCOPE’ CLOTHES. Just that — 
nothing more. Prepare a campaign book promptly 
and submit it. Get into action with the promo — 
and get lucky. Send campaign book to: 


Miss Diamond 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19,N. Y. 


This handsome Globetraveler portable radio with 
short-wave and all the fixin's will go to the 
‘KALEIDOSCOPE’ exhibitor who creates the best 
campaign in his situation with the clothes featured 
in the picture. The winner can be YOU. 


. « . And Now Some Exploitips In General 


For Your KALEIDOSCOPE’ Engagement 


@ The mobile described on Page 14 and 
15 of this pressbook can be made into a 
street ballyhoo device. Have the signshop 
construct a U-shaped frame, then turn it 
upside down and hang the seven-piece 


mobile from the frame. Two ushers can 
carry it through town at rush hours and into 
key traffic points. Add playdate info. 


@ Tie-up with a deejay, a supermarket, a drug 
chain or the like, for a contest revolving around 
the longest list of words that can be formed from 
the letters in the title ‘KALEIDOSCOPE’. Offer 
books and albums as prizes, and passes to 
runners-up. 


@ If you decide not to stage the “Happen- 
ing’ described on Page 6 of this pressbook, 
you can run a smaller version of it holding 
a contest for the best drawing submitted to 
the theatre—or a deejay, a store, a bank and 
so on, cooperating with you. The drawing 
can be the contestant’s interpretation of the 
title ‘KALEIDOSCOPE’. 


@ Hire a car and have the signshop decorate the 
outside with all kinds of kaleidoscopic designs. 
These can be rendered in showcard color so that 
they can be washed off later. Attach a signboard 
to the roof giving playdate information. Have the 
car tour local areas such as shopping plazas and 
traffic points. A car decorated in this fashion is 
sure to grab attention anywhere. 


@ From a novelty house obtain a quantity of 
small kaleidoscopes. They are cheap and 
make excellent door prizes which you can 
offer to the first 50 persons, for example, 
who attend the first show on opening day. 
Mention the door prizes in your ads for 


‘KALEIDOSCOPE’. 


@ Have the signshop make up a stencil from the 
title logo in the 'KALEIDOSCOPE' ads. Send a 
boy around town to inscribe the title and logo on 
walls, fences, poles, sidewalks. 
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FANTASTIC MULTI-SELL F 
—A FOUR-COLOR, SEVEN 


The reproduction on these pages of the fantastic 
mobile available FREE for ‘KALEIDOSCOPE’ 
dates is only an indication of the beauty of this 
showmanship item. NOBODY who sees it can pass | 
it by. The arresting art motifs are carried out in 
four stunning colors on seven pieces that swirl in 
the air—and do a superb job of impressing the 
patron with the intriguing qualities of the film. 
YOULL WANT TO HAVE THE 
MOBILE FOR YOUR ENGAGE- 
MENT — IT’S FREE. But you 
must act immediately to get it 
... the supply is strictly limited. 


How To Use 
The Mobile 
Elsewhere 


Your lobby is, of course, the most direct 
place to install the sensational "KALEIDO- 
SCOPE’ mobile. But you may pick up many 
extras by planting it off-the-premises. It is 
so beautiful that you should be readily able 
to hang it elsewhere around town. For 
example: 


e In the high fashion window of a quality 
department store 


« In the window, or inside the store, of the 
local outlet for the Paraphernalia-Youth- 
quake clothes discussed on Page 3, 4, 5 
and 7 of this pressbook 


e Inside a fashionable restaurant which 
occasionally likes to give its patrons 
something different to look at 


e Under the marquee of your theatre, 
weather permitting 


¢ In the center of ashopping plaza, weather 
permitting 
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OR ‘KALEIDOSCOPE’ 
-PIECE HANGING MOBILE 


THIS MOBILE IS 


FREE 
FREE 
FREE 


Very Limited Supply, 
Order Right Away From: 


Campaign Plan Manager 
Warner Bros. Pictures 

666 Fifth Avenue 

New York 19, N. Y. 
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“Come Along Quietly Now!” 


ce 


Warren Beatty, starring in Warner Bros.’ suspense-comedy “Kaleido- 
scope” as a debonaire gambler-on-the-make, is hustled off to Scotland 
Yard in this scene from the Technicolor film. Co-star Susannah York 
plays the beguiling blonde who “turns him in.” The Jerry Gershwin- 


Eliott Kastner presentation, which opens on 


at the 


eo ee 0 eo oe AL EEIC «ee eee 


Theatre, also stars Clive Revill and Eric Porter, Jack Smight directed. 


Mat 2-D_ Still No, KAL/59 


| Today's Mod’ Mood Swings Into Action 


In Warner Bros.” Kaleidoscope Comedy 
Warren Beatty and Susannah York 
Star As Young Adventurers On The Go 


As shots ring out in the vaulted 
halls of centuries-old Horsley Towers, 
lovely Susannah York, clad in the 
height of ‘mod’ fashions, and her 
handsome escort, Warren Beatty, flee 
from the clutches of villainous Eric 
Porter. Escaping to an underground 
tunnel the couple is chased by a 
speeding Rolls-Royce. And so the 
romantic story of a boy and a girl 
draws to an end. 

But how did three talented actors 
find themselves in such an un-funny 
situation? Frankly, it all took place 
in Warner Bros.’ exciting suspense- 
comedy, “Kaleidoscope,” the Techni- 
color film which is set to open on 
at the Theatre. 

The complications develop after 
debonaire gambler-on-the-make, Bar- 
ney Lincoln, played by Beatty, en- 


eoescecee AL Ul ceosscvce 


Handsome American Warren Beatty, Fast-Rising Star, 
Now Shines In First Comic Role 


Makes Big Sweep 
At Monte Carlo 


When Warren Beatty recently won 
more than $150,000 at Monte Carlo, 
none of the casino’s staff was con- 
cerned. 

This remarkable event was part of 
the young actor’s latest starring role, 
that of a debonaire gambler in War- 
ner Bros.’ suspense-comedy, “Kaleido- 
scope,” which opens on ...... at the 
enieccataee Theatre. 

In the film, Beatty makes a small 
fortune at each of the major casinos 
in Europe by the daring method of 
breaking into the factory of the prin- 
cipal European playing card manu- 
facturer and altering the dies for the 
backs of their cards so that he can 
read the value of any card at a 
glance. According to Jean-Marie 
Cruciani, director general at Monte 
Carlo, an enterprising card player 
tried this system during the 1950’s 
in Switzerland and actually won a 
fortune until the card manufacturers 
caught on and changed their plates. 

During his whirlwind tour of 
Europe in the Technicolor film, Beat- 
ty is accompanied by pert blonde 
Susannah York. She portrays the 
sprightly owner of a London bou- 
tique whose father, a Scotland Yard 
detective, has special plans in mind 
for young Beatty. 


Sunday Boat Outing 
Brings Stars Together 


Boating on London’s Thames River 
has been a popular spring-time social 
occasion since William Shakespeare’s 
times. 

Warren Beatty and Susannah York 
recently flaunted tradition in Warner 


Bros.’ suspense-comedy, “Kaleido- 
Pp y 

scope,’ which opens on ...... at 

thematic n Theatre. The romantic 


pair rowed more than a mile through 
the deep channel, where the river 
sweeps past the Tower of London and 
the Houses of Parliament, and out 
toward the open sea. 

Cramped in a small boat, Miss 
York and Beatty gave up a Sunday 
for their “outing.” While the scene 
lasts only a minute on screen, it took 
hours to film. And the only time that 
section of the Thames is not cluttered 
with barges, tugs and freighters, is 
Sunday. 

Miss York portrays the pert owner 
of a Carnaby Street boutique. Beatty 
plays a debonaire American gambler 
with a foolproof system for beating 
Europe’s top casinos. In addition to 
winning a small fortune, Beatty be- 
comes involved in a Scotland Yard 
plan to undermine a large narcotics 
smuggling ring. 

The smuggler and his nemesis, 
Inspector McGinnis, are played by 
Eric Porter and Clive Revill, respec- 
tively. “Kaleidoscope” was directed 
by Jack Smight. The Technicolor 
motion picture is a Jerry Gershwin- 
Elliott Kastner presentation. Chris 
Challis was director of photography. 
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Warren Beatty, gifted, outspoken 
and fiercely independent, became a 
ranking star less than one year after 
he arrived in Hollywood. In rapid 
succession he co-starred in three suc- 
cessful films: Elia Kazan’s “Splendor 
in the Grass,” with Natalie Wood; 
Tennessee Williams’ “The Roman 
Spring of Mrs. Stone,” with Vivian 
Leigh; and William Inge’s “All Fall 
Down,” with Eva Marie Saint. 


Since his first success in Holly- 
wood, Beatty has probably turned 
down five times as many film roles 
as he accepted. He has rebelled 
against appearing in trite or imita- 
tive screenplays. “I perhaps have 
mellowed some,” he says, “but I 
never want to lose the quality of 
being able to make up my own 
mind.” 


Shakespearean Pros 
Meet Face To Face 
in Suspense-Comedy 


Two of England’s foremost Shake- 
spearean actors—Clive Revill and 
Eric Porter—are pitted against each 
other in Warner Bros.’ suspense-com- 
edy, “Kaleidoscope,” which opens on 
Bice at thea ae.ces 3 Peale. 

The Technicolor motion picture 
was filmed on the actors’ home 
grounds, London, and on location on 
the French Riviera. Warren Beatty 
and Susannah York star as the pawns 
manipulated by Revill and Porter in 
their dangerous game. 

Revill portrays a steadfast Scot- 
land Yard inspector who is not above 
using blackmail to capture Porter, 
playing a villainous narcotics smug- 
gler. Miss York, as Revill’s “swing- 
ing,” daughter, uses her charms to 
entice Beatty, an American gambler 
with a crooked system for beating 
Europe’s top casinos, into a plot to 
trap the smuggler. 

Revill, who was born in Welling- 
ton, New Zealand, has appeared with 
Britain’s renowned Old Vic Company 
and is an outstanding performer of 
both the British and American stages. 
He has starred in “Irma La Douce,” 
“Oliver!” and “Marat/Sade.” His 
screen appearances include roles in 
“A Fine Madness,” “Modesty Blaise,” 
and “Bunny Lake Is Missing.” 

Porter, who won the British Actor 
of the Year Award in 1961, has spent 
more than 20 years on the stage. He 
has appeared with the Old Vic Com- 
pany, the Royal Shakespeare Com- 
pany and the National Theatre Com- 
pany, headed by Sir Laurence Oli- 
vier. Prior to “Kaleidoscope,” Porter 
appeared in three films: “Town On 
Trial,” “The Fall of the Roman Em- 
pire,” and “The Pumpkin Eater.” 

“Kaleidoscope” is a Jerry Gersh- 
win-Elliott Kastner presentation di- 
rected by Jack Smight. Chris Challis 
was director of photography. 


Beatty is currently starring in 
Warner Bros.’ suspense-comedy, “Ka- 
leidoscope,” which opens on 
aethesn ees Theatre. He plays a 
charming young American of good 
manners who devises a_ foolproof 
scheme for winning at European 
gambling casinos. His light-hearted 
romance with attractive Angel Mc- 
Ginnis, the sprightly owner of a 
London boutique portrayed by Su- 
sannah York, is his first adventure 
with breezy screen comedy. 

Beatty was born on March 30, 1939, 
in Richmond, Virginia. Along with 
his sister, Shirley MacLaine, he re- 
ceived his first dramatic training 
while still in high school. After 
leaving high school he turned down 
10 collegiate football scholarships in 
favor of an acting career. He studied 
acting at Northwestern University 
and at a famous acting school. 

In New York, as in Virginia, he 
supported himself by working as a 
manual laborer, including stints as 
a bricklayer’s assistant and a con- 
struction worker. 

Beatty began his professional ca- 
reer on New York television, then 
began to make a name for himself 
in summer stock. For his first Broad- 
way role, in William Inge’s “A Loss 
of Roses,” Beatty was acclaimed by 
every New York critic as the find 
of the year. 


counters pert Angel McGinnis, por- 
trayed by Miss York, in the midst of 
a London traffic jam. Angel is the 
proprietress of a Chelséa boutique 
which features the latest “with-it” 
fashions. And she sports a whole 
gamut of new creations, from thigh- 
high mini-skirts to suede caps. 

After his meeting with Angel, Bar- 
ney jets to Switzerland where he 
begins a daring undertaking. After 
breaking into the factory of the 
Kaleidoscope Company, which manu- 
factures playing cards for Europe’s 
major gambling casinos, Barney 
alters the plates so that he will be 
able to identify each card, from the 
back, on sight. 

As the marked cards come into 
play, Barney appears at Monte Carlo. 
And, quite unexpectedly, so does 
Angel. Together, they go from casino 
to casino as Barney wins large sums 
at each one. When Barney moves on 
to Germany and France, Angel re- 
turns to England but a man begins 
to trail him. 

Back in London, Barney discovers 
that the mysterious stranger is none 
other than Inspector Immanuel Mc- 
Ginnis of Scotland Yard, Angel’s 
father. Manny, played by Clive 
Revill, enlists Barney’s aid in cap- 
turing Dominion, England’s number 
one narcotics smuggler. But the wily 
racketeer, portrayed by Eric Porter, 
manages to trap both Barney and 
Angel in his medieval mansion. 

Angel, of course, is still wearing 
her ‘mod’ clothes. And why not? 
They were created by the successful 
young designing team of Marion 
Foale and Sally Tuffin who, like 
Angel McGinnis in “Kaleidoscope,” 
operate a boutique on London’s Car- 
naby Street, the center of English 
fashion. 

Miss York, who sports the fashion- 
able wardrobe, is a 24-year-old British 
blonde who made her film debut as 
Sir Alec Guiness’ daughter in “Tunes 


An ‘Angel 


Susannah York portrays spright- 
ly, shapely Angel McGinnis in 
Warner Bros.’ comic suspense- 
comedy, “Kaleidoscope,” which 


opens on .....- Mi li aerate 
Theatre. Angel, who runs a 
“mod” boutique on London’s 


Carnaby Street, charms co-star 
Warren Beatty. Also starring in 
the Technicolor film are Clive 
Revill and Eric Porter, Elliott 
Kastner and Jerry Gershwin pro- 
duced and Jack Smight directed, 


Mat 1-A_ Still No. KAL/604 


of Glory.” Her role in the Academy 
Award-winning comedy “Tom Jones” 
brought her into international prom- 
inence. 

Warren Beatty is a heady young 
actor who chooses his parts care- 
fully. In his first films he was co- 
starred with such leading ladies as 
Eva Marie Saint, Vivian Leigh and 
Natalie Wood. Elia Kazan’s “Splen- 
dor in the Grass” made him a ranking 
star less than a year after he arrived 
in Hollywood. 

“Kaleidoscope,” a Jerry Gershwin- 
Elliott Kastner presentation, was di- 
rected by Jack Smight. 


Bright New Dimension Opens 
In Talented Actress’ Career 


Although she has starred in seven 
major films during the past six years, 
Susannah York has never before been 
able to demonstrate her flair for light 
comedy. But as the deliciously breezy 
Angel McGinnis in “Kaleidoscope,” 
an Elliott Kastner-Jerry Gershwin 


"Hello, Daddy?” 


Having rushed to the phone straight from her bath, sprightly blonde 
Susannah York, portraying lovely Angel McGinnis, enjoys a relaxing 
chat with her father, Inspector Immanuel McGinnis of Scotland Yard, 
played by Clive Revill, in Warner Bros.’ suspense-comedy, ‘‘Kaleido- 


scope.” In the Technicolor film, which opens on 


Theatre, Susannah and handsome Warren Beatty star as a romantic 
couple who make a grand tour of Europe’s top gambling casinos. 
Angel is the owner of a London boutique which specializes in the 
latest “mod” fashions, “Kaleidoscope,” a Jerry Gershwin-Elliott Kast- 
ner presentation in Technicolor, co-stars Clive Revill and Erie Porter. 
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presentation filmed in England and 
on the Continent for Warner Bros., 
she virtually bubbles over into a new 
dimension of her career. The Techni- 
color film opens on at the 
Scr acemates Theatre. 

Until this year, the 24-year-old 
British beauty, whom director John 
Huston once described as “a prodigy 
of an actress,” has developed the 
serious side of her talent in such 
films as “The Greengage Summer,” 
“Freud,” “Tom Jones” and “The 
Seventh Dawn.” But as the efferves- 
cent owner of a swinging Chelsea 
boutique who is given to wearing 
her own “thigh-high” creations, Miss 
York leads her co-star, Warren 
Beatty, on a giddy chase before he 
agrees to see things her way. 

Miss York, who was born in Lon- 
don in 1942, made her first dramatic 
appearances in school plays. After 
attending public school, she won ad- 
mittance to the Royal Academy of 
Dramatic Art. 

Susannah’s first role, as Alec Guin- 
ness’ daughter in “Tunes of Glory,” 
gave her a start near the top, but 
it was not until she played the school- 
girl suddenly faced with maturity in 
“The Greengage Summer” that she 
first emerged as a star-calibre actress. 

John Huston selected her to play 
in “Freud,” which first brought her 
to the attention of international audi- 
ences. Then, in 1962, she co-starred 
with Albert Finney as the beautiful 
heroine of the Academy Award-win- 
ning romp, “Tom Jones.” 

Susannah lives with her husband, 
actor Michael Wells, in a small house 
in fashionable Chelsea. She does her 
own shopping, riding her mini-bike 
down Kings Road. “I hate the de- 
tails of running a house, dusting and 
that sort of rubbish,” notes Susannah. 
“But I’m not a bad cook, if I do 
say so.” 


‘| Like To Be Noticed And Admired,’ 
Declares Saucy Young British Actress 


Perched prettily on a stool in the 
Pinewood Film Studio, London, Su- 
sannah York, her shortie skirt hitch- 
ed a fashionable five inches above 
the knee, could not help notice the 
approving glances which her attrac- 
tive legs were drawing from every 
male in sight. 

For the first time in her career, 
the effervescent 24-year-old blonde 
actress is playing a “with-it’’ English 
girl of her own age and time. She 
does so in Warner Bros.’ suspense- 
comedy “Kaleidoscope,” which is set 
tO“ OPEN Olteeness sen ab PHOS Ateces % 
Theatre. 

“Like most modern young British 
girls,” she says with a sweet, divert- 
ing smile, “I like to be noticed and 
admired.” In the film she wears an 
up-to-the-minute wardrobe of the 
latest high-rise fashions, designed 
for her by the popular Carnaby Street 
team of Marion Foale and Sally 
Tuffin. 

Her most provocative costume, 
however, is the one provided by 
nature which she displays briefly in 


Quick Change Artist 
Turns Film Detective 


Versatile veteran actor Clive Revill, 
currently appearing in Warner Bros.’ 
“Kaleidoscope,” opening at the..... 
Theatre on ...... , seems to change 
roles as easily as changing hats. 

One of England’s outstanding 
Shakespearean actors, Revill recently 
dropped the pose of a dedicated psy- 
chiatrist in Warner Bros.’ “A Fine 
Madness” to assume the part of a 
steadfast policeman in “Kaleido- 
scope.” 

Not offbeat casting by any means. 
Rather, it is indicative of Revill’s 
talent and its wide range. In “Kalei- 
doscope,” a sprightly suspense-com- 
edy directed by Jack Smight, Revill 
co-stars with Warren Beatty, Susan- 
nah York and Eric Porter, another 
prominent Shakespearean performer. 

Revill, who was born in Wellington, 
New Zealand, went to London in 
1950 to enter the Old Vic Theatre 
School. Within a few years he became 
an outstanding performer in both 
British and American theatres. 

Between 1958 and 1961, starring in 
“Irma La Douce,” he toured from 
London to New York and other key 
American cities. He portrayed F agin 
in the Broadway production of 
“Oliver!” and starred in the London 
production of “Marat/Sade.” 

In addition to his role as a Scot- 
land Yard inspector in “Kaleido- 
scope,” Revill’s film appearances in- 
clude the detective-sergeant in “Bun- 
ny Lake Is Missing” and a Scottish 
accountant in “Modesty Blaise.” 


a bedroom scene in the Technicolor 
film. “I doubt that audiences will 
make anything peculiar out of the 
fact that I’m talking to my screen 
father while I’m stretched out on my 
bed in the altogether,” she declares. 
“In the story, he’s 1200 miles away 
in London and his call gets me out 
of my bath. It’s perfectly natural for 
a girl to answer the phone in the 
nude if that’s the way she is when it 
rings.” 

Susannah is not the sort of girl 
to be squeamish about appearing in 
the nude, if the script calls for it. 
“I don’t think I’d care to be involved 
in a French-type love scene, all 
rumpled up in the covers with my 
leading man,” she says. “But the 
way we have done this scene, it 
merely helps to illustrate the breezy, 
free-spirited kind of girl I play.” 

In “Kaleidoscope,” Miss York 
plays the daughter of a Scotland 
Yard inspector who uses her charms 
to attract a young American gambler 
into a plot to trap an international 
dope smuggler. Increasingly popular 
since her appearance in “Tom Jones,” 
Susannah was recently named by 
Life Magazine as one of Europe’s 
young stars-to-be. 

“Kaleidoscope,” directed by Jack 
Smight, is a Jerry Gershwin-Elliott 
Kastner presentation. 


Ambitious 


setae 


Warren Beatty portrays dare- 
devil girl-getter Barney Lincoln 
in Warner Bros.’ sprightly sus- 
pense-comedy, “Kaleidoscope.” 
He enchants shapely co-star Su- 
sannah York in the Technicolor 
motion picture which opens on. . 
atthe ee ae Theatre, Also star- 
ring in the chronicle of the young 
lovers’ whirl through fashionable 
European spas are Clive Revill 
and Eric Porter. Jack Smight di- 
rected the Jerry Gershwin-Elliott 
Kastner production, 


Mat 1-B_ Still No. KAL/Pub 1 
(Special Publicity Still) 


Young 


Lovers 


Pert Susannah York and handsome Warren Beatty star in Warner 
Bros.’ suspense-comedy, “Kaleidoscope,” as a romantic young couple 
who have an offbeat love affaire as they travel from one posh 
European spa to another. Beatty plays a beguiling gambler who 
charms sprightly Miss York into marrying him. Co-starring in the 
Technicolor motion picture are Clive Revill and Eric Porter, noted 
Shakespearean actors. The Elliott Kastner-Jerry Gershwin presenta- 


tion, directed by Jack Smight, is due to open on 


Theatre. 


$150,000 Winner 


Warren Beatty, handsome star of Warner Bros.’ suspense-comedy, 
“Kaleidoscope,” practices his foolproof system for beating the biggest 
gambling casinos in Europe, in a scene from the Technicolor motion 
picture. Blonde Susannah York co-stars as his companion on the 
lucrative tour through the gaming spas, bul a mysterious man begins 
to shadow Beatty after Susannah returns to London. It is Inspector 
McGinnis of Scotland Yard, her father. The Jerry Gershwin-Elliott 
Kastner presentation, also starring Clive Revill and Erie Porter, is 


setto openon...... at thence 


(Special Publicity Still) 


.. Theatre. Jack Smight directed. 


Mat 2-A_ Still No. KAL/Pub. 2 


at the 
Mat 2-C Still No. KAL/5 
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Susannah York’s Fashion Flair 
The Very Model Of A ‘Mod’ 


Svelte, shapely Susannah York re- 
cently found herself draped in a 
wardrobe of stylish, swinging “mod” 
fashions. 

Miss York, starring opposite War- 
ren Beatty in Warner Bros.’ sprightly 
suspense - thriller, “Kaleidoscope,” 
Opening Ons. at the 
Theatre, portrays the effervescent 
youthful owner of a boutique in Lon- 
don’s Chelsea district. As such, her 
screen wardrobe is strictly modern, 
high-rise fashion. 

Consisting of 10 outfits, including 
suits, trouser suits, evening dresses 
and short cocktail ensembles, Miss 


Film Scene 


Uses Cards, 
All Marked 


Want to know the best way to 
mark a deck of cards? Don’t ask a 
crooked gambler. Go right to the 
card manufacturers. They know all 
the tricks. 

To keep things honest, however, 
they must know how to cheat. So mo- 
tion picture art director Maurice 
Carter recently learned. Film pro- 
ducers Jerry Gershwin and Elliott 
Kastner assigned him to make 550 
decks of marked cards for gambling 
sequences in Warner Bros.’ suspense- 
comedy, “Kaleidoscope,” starring 
Warren Beatty and Susannah York. 
The Technicolor film is due to open 
OR keene at the Theatre. 

Beatty, out to “break the bank” 
at Monte Carlo and other posh Euro- 
pean gambling casinos, devises an 
ingenious, though highly crooked, 
method for achieving his goal. In the 
film, Beatty breaks into the factory 
of the Kaleidoscope Company which 
makes playing cards for all the top 
casinos. There he marks the backs 
of the cards before they are printed 
so that he will be able to identify at 
a glance any card played. 

Stuck with the problem of trans- 
lating the scheme to the screen, Car- 
ter sought help from De La Rue’s, 
a leading European card manufactur- 
er. The company admitted that the 
system, which was devised by screen- 
writers R. B. and J.-H. Carrington 
was feasible, but “highly impractica- 
ble” to accomplish due to the strict 
security measures which are always 
in force. 

Filming for “Kaleidoscope” was 
done at Pinewood Studios, London, 
and on location in London and on 
the French Riviera. And De La Rue 
did manufacture the 550 special 
decks of cards, then destroyed the 
plates. 


eeeee 


Noted Shakespearean Actor 
Plays Contemporary Film Villain 


Eric Porter’s credentials as an 
actor place him squarely in his pro- 
fession’s royal family. 

With a background solidly en- 
trenched in Shakespeare, Porter is 
singularly well equipped to tackle 
evil roles. In Warner Bros.’ suspense- 
comedy, “Kaleidoscope,” he plays a 
very contemporary villain, a London 
gambler who runs a sizeable dope 
smuggling ring. 

The Technicolor film, which stars 
Warren Beatty and Susannah York, 
is set to open on ...... 
Theatre. Jack Smight directed the 
Jerry Gershwin-Elliott Kastner pre- 
sentation. 

Porter, who won the British Actor 
of the Year Award in 1961, has ap- 
peared in only three previous films: 
“Town On Trial,” “The Fall of the 
Roman Empire” and “The Pumpkin 
Kater.” His stage career, however, 
spans more than 20 years and in- 
cludes innumerable performances 
with the Old Vic, the Royal Shake- 
speare Company, and the National 
Theatre Company, headed by Sir 
Laurence Olivier. 

A native of London since his birth 
in April, 1928, Porter acted his “Ka- 
leidoscope” role on the French 
Riviera, as well as in his home town. 


Major Movie Role 
Brings Star Home 


You can lead an actress to all sorts 
of exotic locations to film a picture, 
but if she is pert, blonde Susannah 
York, she would rather be home in 
London. 


“I’ve worked so much abroad,” she 
says, “that I almost felt like a strang- 
er when I did come home to film 
Warner Bros.’ ‘Kaleidoscope’.” The 
Technicolor film, which also stars 
Warren Beatty, opens on ...... at 
tiene ee Theatre. 


Her film roles have taken Miss 
York to such distant and unlikely 
places as Malaysia for “The Seventh 
Dawn,” Austria for “Freud,” and 
Africa for “Sands of the Kalahari.” 
Even “Kaleidoscope” didn’t permit 
her to. stay in London. An important 
part of the sprightly suspense-comedy 
was filmed on location on the French 
Riviera. 


Home, for Miss York and_ her 
actor-husband, Michael Wells, is a 
small terraced cottage in London’s 
fashionable Chelsea section. 


York’s “Kaleidoscope” fashions were 
created by the successful London de- 
signing team of Marion Foale, 26, 
and Sally Tuffin, 27. 

“We didn’t give Susannah’s clothes 
a ‘kinky” image, but designed them 
as well-dressed young girl styles, 
which is the way fashion is moving 
anyway,” says Miss Tuffin. 

Although Miss Foale notes that 
“the designs are very simple and 
tasteful,” and are intended to im- 
press both sexes with their free-flow- 
ing imaginative lines. 

Marion and Sally, who run their 
own boutique in London’s center of 
“mod” fashion, Carnaby Street, be- 
gan designing about five years ago, 
after graduating from the Royal Col- 
lege of Art. They now manufacture 
women’s clothes in New York and 
London and plan to include their 
wardrobe for “Kaleidoscope” in their 
1966 collection. 

The Technicolor motion picture 
was directed by Jack Smight. It is 
a Jerry Gershwin - Elliott Kastner 
production. 


The Villain 


Eric Porter, noted British Shake- 
spearean actor, concentrates his 
talents in the role of a contem- 
porary villain in Warner Bros.’ 
suspense - comedy, **Kaleido- 
scope.” Porter portrays a_ no- 
torious dope smuggler who ter- 
rorizes stars Warren Beatty and 
Susannah York, The Technicolor 
film, epening on ....... at the 
Lapeer Theatre, also stars Clive 
Revill. Jack Smight directed. 


Mat 1-C_ Still No. KAL/601 
(Special Publicity Still) 


Film Chase Excitement 
Shot On British Estate 
Of Earl Of Lovelace 


The stately homes of England 
have traditionally provided some of 
the most elegant motion picture back- 
grounds, but few would equal the 
imposing battlements of Horsley 
Towers, used by producer Elliott 
Kastner for a major sequence in 
Warner Bros.’ suspense-comedy, “Ka- 
leidoscope.” The Technicolor film 
opens on ...... atthe sss. Theatre. 

It is through the tunnels and 
vaulted halls of this centuries-old 
mansion that Dominion, a notorious 
narcotics smuggler played by Eric 
Porter, pursues lovely Susannah York 
and handsome Warren Beatty. The 
romantic young couple, who have been 
enlisted by Scotland Yard to disrupt 
Dominion’s operations, find them- 
selves fleeing through Horsley Tow- 
ers’ maze of buttresses, tunnels, clois- 


ters, towers, parapets and_ secret 
passages. 
Director Jack Smight was so 


pleased with the location that he 
rewrote the entire climax of the 
film to fit the unusual features of the 
old mansion. “In the original script, 
we intended to shoot the final chase 
outdoors, across lawns and through 
hedges,” he says. “But when I saw 
the 200-yard long tunnel that leads 
into the courtyard, it made much 
better dramatic sense to stage the 
chase there.” The tunnel was built 
by the Earl of Lovelace, the estate’s 
first Owner. 
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LONDON’S ‘MOD’ FASHIONS REFLECTED IN ‘KALEIDOSCOPE’ 


Shapely Susannah York, star of 
Warner Bros.’ sprightly suspense- 
comedy, “Kaleidoscope,” sports 
up-to-the-minute “mod” fashions 
from London’s Carnaby Street. 
Miss York’s stylish outfits were 
designed by the successful young 
designing team of Marion Foale, 
26, and Sally Tuffin, 27. Miss 
Foale and Miss Tuffin, who run 
their own boutique on Carnaby 
Street, have included the “Kalei- 
doscope”’ wardrobe in their 1966 
collection. Photo 1, Susannah 
York braves the waves on the 
French Riviera in a white flannel 
trenchcoat with a pronounced 
flair. Photo 2, clad in a full- 
length, white rayon-jersey even- 
ing dress covered in gold and 
silver sequins, Susannah stands 
before England’s Horsley Towers, 
a location site for ‘Kaleido- 
scope.”’ Photo 3, Susannah sports 
a white barethea suit and a 
starched organdie hat by James 
Wedge. Photo 4, Miss York’s 
screen wardrobe for ‘“Kaleido- 
scope” also includes this oyster 
satin pajama suit. The Techni- 
color motion picture, which 
OPeNnssONne.o... sus al Une is. a 
Theatre, co-stars Warren Beatty. 


Special Publicity 
Mat No. 1] 


These eye-catching outfits 
worn by Susannah York in 
‘Kaleidoscope’ are ready for 
planting on the Women’s 
Page or in the Sunday sup- 
plement of your newspaper. 
The layout can also be used 
for a tie-in with a_ local 
department store. Request 
FREE mat from: 


Campaign Plan 
Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


Special Publicity 
Mat No. 2 


In planning your “Kaleido- 
scope” campaign, reserve a 
place for this attractive FREE 
mat with its special appeal to 
the big youthful part of the 
movie-going audience. Use it 
for an extra spread on the 
theatre page. Use it for eye- 
catching window blow-ups. 
It's ready to go to work for 
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It is a truly youthfully spirited girl that youthful. 
spirited Susannah York plays in Warner Bros.’ sus- 
pense-comedy, ‘“‘Kaleidoscope.”” Miss York, one of 
Europe’s most talented up-and-coming young ac- 
tresses, portrays Angel McGinnis, a puckish, free- 
living boutique-owning “‘mod” maid, The off-beat 
beauty follows debonaire Barney Lincoln, an Ameri- 
can adventurer played by Warren Beatty, on his 
successful winning tour of Europe’s top gambling 
spas. This is the first time Susannah has played a 
swinging English girl her own age. Here are three 
views of her in her “Kaleidoscope” role. Photo 1, 
she skates past one of London’s most historic sites, 


the House of Parliament, Photo 2, after her first 
date with Barney, she perches on a cow and relaxes 
following a night on the town. Photo 3, Susannah, 
and a friend, pause for a moment on a Chelsea 
street, This is the fashionable London area in which 
Angel operates her shop and in which Susannah 
York lives in a terraced cottage. “Kaleidoscope” 
was shot on location in and around London and 
on the French Riviera and at the Pinewood Studios 
in London. The Technicolor motion picture, di- 
rected by Jack Smight, is set to open on ..... . at 
thease sense arn ae eattes 


you. Order your FREE mat 
now from: 


Campaign Plan 
Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


Young Screen Team Stars In ‘Kaleidoscope’ 


This attractive, ticket-selling lay- 
out is ready to go to work for 
you. Be sure to take advantage 
of it, it can be of great help to 
your campaign. Plant it on the 
Entertainment Page of your 
newspaper's Weekend Edition 
for that extra ticket-selling 
boost. Order FREE mat today. 


Pert Susannah York and debonaire Warren Beatty, 
the sereen’s most delightful new romantic young 
couple, star in Warner Bros.’ suspense-comedy, 
“Kaleidoscope.” In the Technicolor film, which is 
due to openon........ atthe ........ Theatre, 
Miss York portrays Angel McGinnis, the “‘with-it” 
proprietress of a London boutique while Beatty 
plays Barney Lincoln, a daring American gambler- 


The Story In Pictures 


KALEIDOSCOPE’ 


Special Publicity 
Mat No. 3 


Request FREE mat from: 
Campaign Plan 
Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


on-the-make, Photo 1, Barney and Angel stroll 
down a Chelsea street after they have become 
acquainted in the midst of a London traffic jam. 
Photo 2, after returning from a successful tour of 
Europe’s most fashionable gambling casinos, Bar- 
ney and Angel enjoy themselves at London’s posh 
Dominion Club. Photo 3, following a harrowing 
encounter with a narcotics smuggler, Barney pro- 
poses to his pretty companion, 


(Special Publicity Mat No. 4; 
request from Campaign Plan Manager 
Warner Bros., New York) 
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“Kaleidoscope,” Warner Bros.’ Technicolor confection of romance, comedy and 
adventure opens on ....... . at the Theatre. Photo 1, young, talented 
and sophisticated Barney Lincoln (WARREN BEATTY) is enchanted by Angel 
McGinnis (SUSANNAH YORK), a shapely blonde whom he discovers in the midst 
of a London traffic jam. After a brief date, Barney tells Angel that he will call her 
on his return from an important business trip to the Continent. From his Geneva 
hotel room, Barney sets into motion his “fool-proof” system for winning a fortune 
in the gambling casinos of Europe. He changes into the black garb of a cat burgler 
and breaks into the darkened plant of the Kaleidoscope Company, manufacturer 
of playing-cards used in every European casino. Photo 2, Barney etches almost 
imperceptible marks into the designs of the card backs before they are printed, 
When the marked cards come into use, Barney goes to Monte Carlo, Photo 3, to 
his surprise, Angel also turns up at the casino and follows him to the Italian 
casinos as well. He wins wherever he plays, When he moves on to Germany and 


6"e) 0-6: ete 0 ie 


France, Angel returns to London, but a man begins to shadow Barney. Photo 4, back 
in London, the stranger courteously introduces himself as Inspector Immanuel Mc- 
Ginnis (CLIVE REVILL) of Scotland Yard, Angel’s father. McGinnis has 
broken Barney’s system, but instead of arresting him, he offers Barney his freedom 
in exchange for ruining Dominion (ERIC PORTER), a big-time narcotics smuggler, 
at poker, thus choking off his cash reserves. Accompanied by Angel, Barney goes 
to the private salon at Dominion’s club. After hours of intensive play luck, not his 
system, wins Barney 250,000 pounds from Dominion. His success, however, puts 
his life in jeopardy and, unexpectedly, Angel’s too. Dominion uses her as bait to 
lure Barney to his country estate where the smuggler attempts to kill the victorious 
gambler, Barney and Angel manage to escape. Photo 5, Dominion tries to gun them 
down but McGinnis’ split-second intervention saves them. Photo 6, Barney, vindi- 
cated, now faces the bewitching prospect of marriage to Angel. Even so, Angel has 
some doubts, The film was produced by Elliott Kastner and directed by Jack Smight. 
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Also Starring 


A GERSHWIN-KASTNER PRODUCTION CLIVEREVILL - ERIC PORTER mrodensby curr raster 


Written by ROBERT & JANE-HOWARD CARRINGTON TECHNICOLOR® From WARNER BROS. 


MAT 302 —3 col.x 91% inches (399 lines) 


S WARREN : 
BEATTY 

SUSANNAT 

VORK ¢ 


From 
London 

to the 
y Riviera, a 


gallant love 
and truly 
desperate 
adventure! 


Ais ht te 2 ce ba oe 


'!!the switched-on thriller!!! 


4 A GERSHWIN-KASTNER PRODUCTION = 


Also Starring CLIVE REVILL: ERIC P ORIER Produced by ELLIOTT KASTNER: “Directed by JACK SMIGHT 


Written by ROBERT & JANE-HOWARD CARRINGTON - TECHNICOLOR®-. FROM WARNER BROS. 


MAT 203 —2 col. x 7¥% inches (200 lines) 


& 


SUSAN YORK! 


cheeky young 
American defies 
: the deadly Mr. Dominion 
to save kinky London ingenue! 


A etd Pe 


_ the switched-on 
thriller!!! 
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A GERSHWIN-KASTNER ae : a 
PRODUCTION ao suring GLIVE REVILL+ ERIC PORTER "ores oy sce Sweet: TECRNOCOLOR®-TROM WARNER BROS. 


MAT 303 —3 col. x 5% inches (246 lines) 
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A GERSHWIN-KASTNER PRODUCTION 


IVE PEVL-ERIG PORTER er ee i a i ee 


the switched-on thriller !!! 


Md 
SUSANNATE 


cheeky young American 
defies the deadly 
Mr. Dominion 

to save kinky 
/ London 
ingenue! 


MAT 401 — 4 col. x 73e inches (412 lines) 
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American 
defies the 
deadly 


Mr. Dominion 
to save 
kinky 
London 
ingenue! 


Sr * thriller!!! 
A GERSHWIN- KASTNER PRODUCTION 
Also Starring CLIVE REVILL-: ERIC PORTER Produced by ELLIOTT KASTNER Directed by JACK SMIGHT 


Written by ROBERT & JANE-HOWARD CARRINGTON - TECHNICOLOR®: FROM WARNER BROS. 


MAT 204 — 2 col. x 5% inches (150 lines) 


"WARREN BEATTY : 
SUSANNAE YORK 


From 
London 
to the Riviera, 
a hair-raising 
tale of gallant 
love and = 
truly 
desperate 
adventure! 


TER Produced by ELLIOTT KASTNER 
® FROM WARNER pros.A 


London 


ee Pesan 
hair-raising ee YOR 


tale of 
gallant love 
and truly 
desperate 
adventure! 


the switched-on thriller!!! 


ALSO STARRING BY DIRECTED BY 


A GERSHWIN-KASTNER PRODUCTION CLIVE REVILL: ERIC PORTER *sesedutté tonto cmmncron curt sien 


MAT 402 — 4col.x 6% inches|(364 lines) 


COMBINATION AD and PUBLICITY MAT 


ORDER SPECIAL MAT No. 1 Roaetuk A. 1B. 
FROM N.S.S. 2-B, 2-C and 2-D 


are also included | 


Written by ROBERT & JANE-HOWARD CARRINGTON 
Produced by ELLIOTT KASTNER - Directed by JACK SMIGHT 
in this s pecial TECHNICOLOR® FROM WARNER BROS. 


advertising-publicity mat MAT 101 
T col. x 1% inches (17 lines) 


switched-on ee: si 
thriller!!! | 
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A GERSHWIN-KASTNER PRODUCTION uso suring CLIVE REVILL: ERIC PORTER 
to CIIVE PFI FpIC PORTER col gel oe elf = ee Written by ROBERT & JANE-HOWARD CARRINGTON - Produced by ELLIOTT KASINER - Directed b by JACK SMIGHT TECHNICOLOR®: FROM WARNER onos () 
MAT 201 — 2col. x 2% inches (74 lines) | MAT 202 — 2 col. x 2% inches (60 lines) 
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POSTERS 


AND 


ACCESSORIES 


ORDER ALL CAMPAIGN 
MATERIAL FROM N.S.S. 
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6-SHEET 


Also Available 


@ Window Card 
@ Eight II x 14's In Color 
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PRINTED IN U.S. A 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 
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